SATURDAY
3“"8 ~ September 19,2026

Doors open at 6:30pm
that Concert begins at 7:30pm
MegaCorp Pavilion | Newport, KY

EVENT

SUITS THAT ROCK s The Carnegie’'s annual sell out fundraiser where top community
leaders gather on stage for an unforgettable concert featuring new and classic hits.
SUITS THAT ROCK will return to MegaCorp Pavilion!

SUITS THAT ROCK raises funds that enable 100,000 plus hours of The Carnegie Arts

Education programs serving students who otherwise may not have access to the arts.
In total, the Suits have raised over $2 million dollars for area youth!

AUDIENCE

You and thousands of corporate and community leaders, music lovers, educators, and
friends of The Carnegie.

THE SUITS

Mauricio Acosta, Olivia Amlung, Sheila Baker, Tom Bosse, Amy Brunner, Steve Brunner,
Dan Canhill, Sarah Cameron, Kevin Canafax, John Caulfield, Rick Dews,Elaine Diehl, Jan
Diehl, John Domaschko, Chrissy Dunn Dutton, David Ellis, Gregg Fusaro, Matt Godsted,
Nancy Grayson, Ed Hughes, Louis Kelly, Adam Leisring, Melissa Lutz, Rick Marksberry,
Bob Mitchell, Susan Morgan, Graeme Murray, Steve Robbins,Tim Schigel, Greg
Shumate, Gary Wright.

Guest SUITS

Michael Cain, Brent Cooper, Ed Clark, Jill Fitzpatrick, Randy Marksberry, Rachel Strunk,
John Vitucci



Do you pledge to rock?

LEVELS

TITLE $15,000
PRESENTING $10,000
GOLD $5,000

SILVER $2,500
BRONZE $1,000
HOST $500

Sponsorship levels and benefits can be found on page 3.

For levels Title, Presenting, Gold and Silver, please send files for printed ad to:
sschindler@thecarnegie.com by Friday, August 7th (specs on next page).

PAY BY CARD

Scan the QR code or go to thecarnegie.com/support/suits-that-rock/

PAY BY CHECK

Mail checks to 1028 Scott Bivd, Covington KY 41011.

Prior to payment, please email Shelbi Schindler, (sschindler@thecarnegie.com) with your
sponsor level, company name, and method of payment.

Scan to Support!




Sponsorship
Levels and
Benefits

SUITS -

that

o Title Pres. Gold Silver Bronze Host
Beneflts $15,000 $10,000 $5,000 $2,500 $1,000 $500
Complimentary tickets 24 16 2 2

Listing on The Carnegie’s
website

2
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Listing in printed program

<
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Additional tickets available
during pre-sale

<

Listingin The Carnegie Theatre
Programs for 2026-27 season
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Social media posts across all
platforms on The Carnegie and

SUITS channels (Instagram, Al Al Al Al Selected
Facebook, LinkedIn)

Inclusion in mediareleases All All All Selected | Selected
Adin printed event program Back Full 1/2 1/4

Files to sschindler@ Cover Page Page Page
thecarnegie.com by August 7 55"x85" 55"x85" 55"x4.25" 55"x2"

Name/logo on stage screen.

v

v

v

v

Name/logo featured in onsite
signage

v

2

v

Sponsor Spotlight on social
media

Minimum
2 Posts

Minimum
2 Posts

Name/logo included on
commemorative poster

2

2

Acknowledgment from stage at
beginning of show

2

2
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The Carnegie Education
AtaGlance

From 2023 to 2025:
21,000+

students served (K-12) across 32 schools

300,000+

Student contact hours

78

out-of-school time programs provided

24

Camp Carnegie weeks serving approximately 630
studentsin our Eva G. Farris Education Center

The Carnegie Education Department’s mission
is to provide arts opportunities for every

child to strengthen creativity, critical thinking,
perseverance, communication, and pride.

i

B . T
= \
\ ea g A NE
Education

Programming

“lloved that the students had to
collaborate in order to solve a
real-world problem.”

-4th Grade Teacher

“Everyone could fully participate

without fear of being wrong.”
-3rd Grade Teacher





